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Uncover opportunities 
that drive business 
growth
Combining software, data and people, 
our platform helps brands increase 
traffic, improve brand visibility and 
boost ROI.

Welcome to today's webinar, I'm Jon Earnshaw, and I’m the Chief Product Evangelist at Pi Datametrics 

https://pi-datametrics.com/


Housekeeping 

Questions
Drop any questions in 
the question pane and 
we will answer them at 

the end

Use reactions
Use reactions to quickly 
and easily participate in 

the session

 

On demand
The recording will be 
sent after the session

Feedback
Send any feedback or 

requests for future 
sessions 
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Poll
How prepared do you feel for the age of 

AI-powered (conversational) search?
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On the agenda:

1. The transformation of search interactions into conversations
2. Why keyword-driven strategies are outdated 
3. Using the landscape to your advantage
4. How to create valuable digital content that speaks to your 

prospects, driven by quality, connections and intent
5. Q&A Session

https://pi-datametrics.com/


1
The rise of conversational search
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Harrods | Monthly Report 

Every digital experience that 
should be a conversation 

will become a conversation
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Poll
How many of these do you use regularly?
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Search GPT - Supercharge your search!
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Basic results
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But we can do better than this…
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Results - the way I want them

Plus a personalised 
recommendation
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Compared
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Customisation
1. Enable Custom Instructions 2. Customise ChatGPT
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Customisation - provide better answers
What would you like ChatGPT to know about 
you to provide better responses?

-------------------------------------------
When I use Search GPT mode

Please always refer to and follow the information 
I have provided in the response guide
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Customisation - improve response
How would you like ChatGPT 
to respond?

-------------------------------------------
When I use Search GPT mode
When I'm using this mode and when it's obvious that my search is transactional in nature and I'm 
looking for a product or service, assume this is always in the UK, please act as follows.

1. Build a FIVE column table of the top results best suited to me
2. Include columns for:

- Column one: Product
- Column two: Photo of the item
- Column three: Description, price (in £ NOT $) 
- Column four: Where to buy in the UK or online in the UK
- Column  five: First person feedback if available

Under this - based on everything you know about me - select the one that you think suits me best and explain why
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It doesn’t stop there

AND 
Its personalised for me!
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Into a conversation
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What about searching in Google?
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Even if we’re still hung up on keywords in Google
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When autocomplete takes you to into the conversation
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Keywords: the new doorway to conversation!
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Keywords: the new doorway to conversation!
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Remember these?

What should you check before buying a sunscreen? 

Can I wear waterproof makeup alongside a sunscreen? 

Is SPF 30 enough or is 50 better? 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Book your demoSign up for a demo of Pi Datametrics

70% already trust 
generative AI 
search results
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pi-datametrics.com | @PiDatametrics | @JonEarnshaw

How do I get into the 
conversation?

How do I stay in the 
conversation?
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How am I doing 
for conversation

Right now?
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Build conversational equivalents
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Poll
Does your target keyword list include 

conversational equivalents?
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ASOS | 12 month visibility - Conversation
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ASOS | 12 month visibility - KWG v Conv
36%

Drop!
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3
Getting into the conversation
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1. Own that real-estate (AIO)
2. Link for conversation
3. Send quality signals (for humans)
4. Think long tail (over volume) 
5. Study the conversation(s)
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3.1
Own that real-estate
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AI Overview domination

Answer Card + Blue Link

=
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3.2
Link for the conversation
(Build topical authority)
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Link for the conversation

➞ Think about search like a conversation

➞ Stop thinking ‘Q&A’

➞ Think of all the possible questions 

➞ Connect content through questions
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3.3
Send Quality Signals
BUT don’t over-do it
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3.4
Think long tail/conversation

https://pi-datametrics.com/


Think long tail/conversation

➞ Don’t obsess with high search volumes

➞ Start with autocomplete

➞ Think about topics

➞ Think - how might the conversation evolve?
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3.5
Study the conversation
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Takeaways

● Embrace the conversation

● Keep searching beyond ‘ten blue links’

● Remember - even keywords lead to conversations

● Analyse your performance for conversation NOW

● Study the SERP - own that real-estate

● Don’t obsess with volumes - obsess with intent

● Link intentionally

● Don’t over-optimse!
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Would you like a demo 
of Pi Datametrics?
Combining software, data and people, our 
SEO platform helps eCommerce brands 
increase traffic, improve brand visibility and 
boost ROI.



Pi’s conversational keyword builder GPT
Maximize your content's relevance in the age of conversational search by 
transforming your trophy search terms into conversational phrases 

Use for free



Q&A
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The search intelligence platform 

Get in touch

© Pi Datametrics. All rights reserved.

Thanks for watching!
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